
VISUAL BRANDING PRESENTATION





Design TWG is a group of passionate interior 
designers and brand designers. We give value to 
the social and cultural aspirations of hospitality 
projects with a realistic concept i.e. budget and 
time sensitivity.

Our Story
We have evolved from a small design practice to 
an institution. We deliver good design with:
 
1) Creativity
2) Realistic budgeting & timeline
3) Honest Process and Execution & 
4) Becoming a partner/solid team player to see our 

clients through the complex process of turning 
their vision into reality.

We apply a customized approach to all our work, 
which helps us transform unique brand challenges 
into remarkable spaces. 
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WHO WE ARE?



Hemen Modi’s versatile experience in Design, as well as the Construction industry, has defined 

the character of TWG, offering highly rationalistic solutions for space design and project 

management. He is a member of the Interior Designers of Canada (IDC) and the Association of 

Interior Designers of Ontario (ARIDO). Work span: design, strategy, execution, and management. 

Experience with core design firms Elephant Design and Nimlok, India, and Taylor, Canada; a 

background in the construction industry. Education from School of Interior Design, CEPT University, 

India He is the man behind ‘Together We Grow’, the principle that lays the foundation of TWG, 

an Award winning Design Firm. With an Instinctive eye for Aesthetics and detail, & Hemen has 

built a reputation as a creative designer and a design strategist over two decades of his design 

practice in Toronto. His flair for innovation, along with a subversive creative appeal, has won him a 

following among his customers and fellow designers alike. With an undaunted belief in his mantra, 

‘Design for the real world with Substance’, Hemen passionately carries the TWG baton forward.

 HEMEN MODI, FOUNDER & PRINCIPAL DESIGNER



DESIGN TWG CORE MEMBERS

SHANTANU BISWAS
CREATIVE DESIGN HEAD

ANJU PANDYA
BUSINESS MANAGER 

RISHMA PARIKH
OPERATIONS & BUSINESS HEAD
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OUR OFFERINGS

STRATEGY &
BRANDINGRESIDENTIAL EXHIBITIONHEALTHCAREHOSPITALITY COMMERCIAL

100+ ProjectsResidential
Interiors 5,000 + Sq. FtClinicsRestaurants Retail

LAND 
DEVELOPMENT

Residential
Exteriors 360 SERVICESRetirement homesBanquet halls Salons & Spa

50 + Acres10,000 + Sq. Ft 10+ Projects28,000 + Sq. Ft233,000 + Sq. Ft 41,000 + Sq. Ft

Hotels Workspaces



PROCESS



BRAND IS AN IMAGE CREATED CONSCIOUSLY 

A Brand is an idea & perception of a specific product or service that customers connect with, based on 
a promise that sets expectations and creates experiences. It is a consistent effort, religiously following the 
idea and respectfully following the script. It is a value that people remember through icons, words, 
images, and stories. 

To establish a good reputation for better business, BRANDING is the act of building the idea, creating & 
extending the image, and the promise to customers and stakeholders.





BRANDING PROCESS



WHY BRAND?



KEY COMPONENTS OF BRAND IMAGE 

VISUAL
Iconic Look | Identity | Logotype 
Imagery | Composition | Colour Palette 
Texture | Graphic Language 
Typography

VERBAL & MULTI-SENSORY
Brand Name | Naming System for 
Products/ Services | Tone of voice Script 
Dialogue |Touch | Sound | Smell

BRAND EXPRESSION 
FOR ENGAGEMENT



NO. TASK DATES

Phase 1
Conceptual Presentation 

1 Client Meeting
2 Client Feedback
3 Final Concept Presentation & Approval
4 Phase 1 Budget

Phase 2
3d Design Presentation w/ FFE

1 Client Presentation
2 Client Feedback
3 Final 3d Presentation & Approval
4 Phase 2 Budget
5 Final Layout + RCP to Engineer for Permit

Phase 3
Design Drawings + Materials

1 Contract Drawings w/ Samples
2 Final Pricing from GC
3 Handover

Phase 4
Space Manual

1 Space Manual

NO. TASK DATES

Phase 1
Conceptual Presentation + Pitching Presentation 

1 Brand Conceptual & Direction
2 Client Feedback w/ client information
3 Final Presentation w/ Logo & Application
4 Client Approval

Phase 2
Brand Applications

1 Brand Applications w/ Pitching Presentation
2 Website Design Direction
3 Space Graphic Design + Brand Textures

Phase 3
Brand Manual

1 Brand Manual w/ All Applications
2 Client Feedback

Phase 4
Final Files

1 Final Open Source Working Files
2 Front Signage Shop Drawing Approval

INTERIOR SCOPE BRANDING SCOPE

DESIGN TWG SCOPE OF WORK



PROJECTS



Fam Burger is a casual & family oriented restaurant where people can enjoy and have a nice 
time. The look & feel for this space is casual, modern & inviting. The use of branding and graphics 
has been done to highlight the brand and overall vibrancy of the space. The clients wanted the 
brand to have a young appeal  to the audience. 

Branding Collaterals- Fam Burger 

• Logo Design
• Color Palette
• Brand Texture
• Wall graphics 
• Menu Design

• Packaging
• Brand Stationary
• Stickers and Labels
• Website Design

Introduction:

 FAM BURGER



Fam Burger’s brand identity embodies 
a contemporary, hip attitude. Family 
is referred to as Fam in slang or Gen-Z 
jargon. We combined a contemporary 
flair with colours that are distinctive to the 
branding of fast food. The logo shape is 
inspired by the burger and buger buns.

Primary brand colors: 
Orange- bright, positive and optimism. 
Black- it signfies power.

Secondary brand colors:
Brown- is a color which represents 
warmth.
White- represents peace and simplicity.

FAST FOOD QUICK SERVICE RESTAURANT & FRANCHISE BRANDING



WALL GRAPHICS



MENU DESIGN FOR FAM BURGER



PACKAGING DESIGN CORPORATE BRANDING - BUSINESS CARD DESIGN



STICKER AND LABEL DESIGN
FOLDABLE MENU DESIGN WHICH IS GIVEN WITH FOOD 
DELIVERY



Glitz is a event space which is a part of the Gillz Sweet Factory. The design brief for this was to create 
a recreational space for people to celebrate the way of life. To bring people together to create 
memories, laughter and good quality food in one space. At this space we bring people together 
from communities to celebrate and rejoice, unlike other places; Gillz is committed to serving quality 
Indian snacks and meals along with the connection of the community in one space.

  
Branding Collaterals- Glitz 

• Logo Design
• Color Palette
• Brand Texture
• Brand Stationary

• Interior Signages
• Front Signages
• Menu Design
• Marketing Book

Introduction:

GLITZ 



Glitz’s branding strategy is incredibly intricate, 
contemporary, and minimal. The tiny star above 
Glitz demonstrates the brand’s sophistication. 

Primary brand colors: 
Navy Blue- is the color which is professional and 
represents stability.
Gold- it signfies power.

Secondary brand colors:
Brown- is a color which represents warmth.
White- represents peace and simplicity.

EVENT SPACES BRANDING



CORPORATE BRANDING



EXTERIOR SIGNAGE DESIGN MENU DESIGN



RECEPTION FRONT AREA BRANDING



Offering 35 offices and a total area of 105,529 sqft, this unique opportunity provides purchasers 
with many potential strategies. The open and efficient floor plan of the building permits a range 
of commercial uses and provides a great deal of flexibility. 320 Matheson is a premium place of 
business and work. Every inch of its space demands confidence. Our team of designers accepted 
this challenge head-on. Through a structured approach, a clean, modern, and outright professional 
look was chosen for creating the brand story.   

  

Branding Collaterals- 320 Matheson

• Logo Design
• Color Palette
• Brand Stationary
• Company information Brochures
• Typography

• Standees
• Corporate Branding
• Foldable Brochures
• Marketing Book

Introduction:

320 MATHESON



The branding for 320 Matheson Center needed to be more 
professional. The identity’s selected typeface needed to 
be more authoritative and formal in order to highlight the 
identity’s intended purpose. 320 Matheson is a well-known 
landmark workplace that contains a number of office 
spaces, and the branding reflects that.

Primary brand colors: 
Cobalt Blue - is a color which represents authority and 
trustworthy.
Light Grey - the color represents balance.

Secondary brand colors:
White & Slate Grey

REAL ESTATE AND CORPORATE BRANDING



CORPORATE BRANDING



PRINT MEDIA ADVERTISEMENT DESIGN



PACKAGING DESIGN



STANDEE DESIGN FOLDABLE BROCHURE



KHATTA MEETHA

Khatta Meetha’s clients had the idea to appeal to the young students who would be stopping by. 
Designing an environment that is eye-catching, lively, and trendy was our goal. The restaurant will 
serve food that is centered on its moniker, Khatta Meetha, which translates to sweet and sour. The 
branding is created in a way that it will influence how the entire interior will look. The room has a 
neutral ceiling wall, which serves to balance off the bold and eccentric decorations. The space 
looks more striking thanks in part to the wall graphics.   

Branding Collaterals- Khatta Meetha

• Logo Design
• Color Palette
• Brand Texture
• Wall graphics 
• Menu Design

• Packaging
• Apparel
• Brand Stationary 
• Stickers and Labels
• Website Design

Introduction:



Khatta Meetha’s branding is eccentric, entertaining, and 
cheery. The typography we used for this project is quite 
informal and playful, which gives us the impression that 
Khatta Meetha’s logo is inspired by street food carts which 
are found in India where vendors serve chatt (Indian street-
food). Khatta Meetha’s target audience is primarily made 
up of young people.

Primary brand colors:
Magenta - is a color that represents youth and a free spirit
Amber - it represents simplicity and confidence. 

Secondary brand colors: 
Black & Grey

RESTAURANT BRANDING 



LOGO VARIATIONS 



BUSINESS CARD DESIGN PACKAGING DESIGN



APPAREL DESIGN POSTER DESIGN



A COMPREHENSIVE LOOK INTO 
VARIOUS BRANDING APPLICATIONS 

• Packaging
• Coffee Mug
• Mobile App



WALL GRAPHICS



REPRESENTATION OF WALL GRAPHIC IN 3D VIEW



DECCAN GUSTO

Deccan, the central region of the Indian Subcontinent, and Gusto, an Italian term for taste, are 
combined to form the word Deccan Gusto. These two complex elements are reflected in the 
overall appearance and ambiance of the room. The space’s branding is intricate, thorough, and 
influenced by Indian motifs. The smart, modern, fashionable, and exquisite vibe of the place is 
brought out by the use of elegant visual language. It starts with the implementation of a delicate 
font in the logo and is carried forward to the rest of the branding.
  

   
Branding Collaterals- Deccan Gusto

• Logo Design
• Color Palette
• Brand Texture
• Wall graphics 
• Menu Design

• Menu Design
• Packaging
• Brand Stationary
• Stickers and Labels

Introduction:



Giving guests a fantastic dining experience before they 
ever taste the food is the idea behind Deccan Gusto’s 
visual design. We used textures of gold in the logo with 
a Serif font to give it a touch of modern elegance and 
to emphasise the opulent and modern atmosphere of 
the restaurant.

Primary brand colors
Prussian Blue- A formal color which signifies reliability 
and trust
Gold- Modern, opulence and grand 

Secondary brand colors 
Brown & Cobalt Blue 

FINE DINING RESTAURANT BRANDING



INDIAN MOTIF INSPIRED BRAND TEXTURE WITH BLUE AND GOLD



INDIAN MOTIF INSPIRED BRAND TEXTURE WITH IVORY AND GOLD



PACKAGING DESIGN PACKAGING DESIGN



MENU DESIGN MENU DESIGN WITH INFORMATION ABOUT DECCAN GUSTO





VIEW ONE - WITH WALL GRAPHIC



VIEW TWO -  WITH WALL GRAPHIC



THANK YOU


